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Experience
the Magic

Glow Langley is an outdoor, wal
around Christmas Lights Festiva
brings joy to families across the
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Mainland. Approximately 100,000

people join our immersive lights

experience every year, take incredible

pictures, and visit our local market.

Glow runs throughout the holiday

season and is one of the top local

Christmas attractions.




About Glow
Christmas

In 2017, faced with underutilized greenhouse and farming spaces during
the winter, a vision was birthed: the Glow Gardens Christmas Festival.
This venture, while grounded in strategic use of resources, was inspired by
a love for Disney and a vision to create a heartwarming holiday
experience for families.

Each year, the festival introduces captivating new lights paired with an
engaging narrative theme. Families are invited into an immersive
experience with activities such as scavenger hunts, light-up playgrounds,
train rides, local artisan markets, live performances and food trucks.

From its humble beginnings in Langley, BC the festival has grown to
touch hearts in other North American cities, including Calgary, Edmonton,

Lethbridge, Saskatoon, Halifax, Hartford, and now Eugene, OR.

Come be a part of the magic at Glow!




Glowing Opportunity

Connect with an engaged Metro Vancouver audience.
With exceptional engagement rates and extensive reach across platforms,
sponsoring Glow puts your brand center stage during the holiday season.

Mailing List Social Media On-Site Activation Website
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What to Expect

Glow Langley operates annually from November to December

R
1M+

Christmas Lights
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Food Trucks

90K+

Attendees
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200K+

Square Feet

of Garden Path




What’s NEW This Season

Step inside the Magic Toy Shop and explore brand-new adventures, from the bigger and better Crystal Palace with breathtaking
views to the all-new GlowQuest journey. Magical surprises await at every turn.

Magic Toyshop

Theme __~ Giant Rocking Horse Glow Quest
insi - With Wi n gS \_/ Enhance your visit with GlowQuest, free add-
e e on experience. Take up your wand, solve
and discover a whimsical world of oversized T e e el e e e e e e e el
toys, vibrant colours, and playful surprises. Dhotelmonient for families of dllages 3 BaaR for e a9 Shim T an rareraive

story-driven adventure.

4

Expanded Youth Special NYE Event

FOX 8 Bunny AUdIO TiCketS Ring in the new year with festive lights,
Ad\/e nture ~" N\ countdown moments, and family-friendly fun.

: o Te:en PriCIng how covers -ages leto 1_5_’ A sparkling way to welcome 2026 at Glow.
A brand-new experience of joining Fox and making Glow more accessible for families

Bunny and completing activities as you with older kids.
venture through the Magic Toy Shop.



Our Audience

Glow attracts a diverse and engaged audience of
over 200K+ followers and subscribers across Greater Vancouver, providing sponsors an
excellent opportunity to engage directly with their target market
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Amounts are in %
Based on Glow 2024 Social Media & Email Demographics



Sponsorship Benefits

Enhance your brand with Glow’'s diverse sponsorship opportunities.

Benefits vary based on package selection and can include:

—

Presenting Sponsor

Your logo featured on Glow
Langley’s Website.

CO5

Social Media

Collaborations & mentions within social
media posts, and potential prizing
inclusion for viral contests.

=

On-Site Banners

Your logo on multiple large sponsor
thank-you banners hung throughout
each event.

Email

Logo integrated on email blasts. Also
the possibility of a featured email
highlighting your brand.

On-Site Activation

Custom display options, and on-
site pop-up activations.

Product Sampling

Ability to have prizes for families
that complete the scavenger hunt.




Featu lned $25,000 Investment

Be highlighted as a key sponsor of Glow and increase

E‘/e nt your brand recognition and loyalty with our audience of
4.2M+ reach on social media, 90K+ festival attendees,

Pa rt n e r. 120K+ email subscribers, 425K+ web visitors.

Media Communications
e Logo visibility on Glow websites

Exposure in CRM campaign
Exposure in Glow social posts
Exposure in digital marketing campaign
Exposure in media releases
Logo visibility on online ticketing system
Logo on all email blasts to 120K+
subscribers

Pre-Event Engagement

e Exclusive ticket discount code for
Partner’'s customer base

Event Activation

e 10’ x 10’ activation footprint (size may be
negotiable depending on needs and
availability)

Onsite Signage
e (2) Feature Partner signs
» (4) Exposure on Box Office digital screens

Gratuities

e VIP space first-pick of reservation
e 50 complimentary tickets




Event Sponsorship

S15,000 Investment

Leverage our expansive Glow audience to increase your

brand recognition and loyalty.

Media Communications
Logo visibility on Glow
websites
Exposure in Glow social posts
Exposure in digital marketing
campaign
Included in event email blasts
to 120K+ subscribers

Pre-Event Engagement
e Exclusive ticket discount
code for Partner’s customer
base

Event Activation

e 10’ x 10’ activation footprint (size
may be negotiable depending on
needs and availability)

Onsite Signage
e (2) Feature Partner signs

Gratuities

e VIP space first-pick of
reservation
e 25 complimentary tickets

Event Activation

S$10,000 Investment

Engage with approximately 4000+ Glow
attendees nightly and grow your brand/product
awareness.

Media Communications
e Logo visibility on Glow websites
e Exposure in Glow social posts
e |Included in event email blasts to 120K+
subscribers

Event Activation
e 10’ x 10’ activation footprint (size may be
negotiable depending on needs and availability)
e Or the Option to Sponsor a particular area within
the Venue
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Base Sponsorship

S$5,000 Investment

Engage with approximately 4,000 Glow attendees
nightly and grow your brand/product awareness.

Media Communications
e Logo visibility on Glow websites
e Exposurein Glow social posts
e Inclusion on Sponsors signage within venue

Custom Package

Looking for a custom package? Let us know and we can work
with you to find a partnership solution that aligns with your
brand’s goals.
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Contest Collaboration
Opportunities

Our “Days of Magic” and “Glow’s Grand Giveaway” annual contests are two
of the most highly anticipated events of the season and sees very high
engagement. Each contest is tailored to our partners’ goals and generates a
notable jump in followers for our partners, leading to awareness of future
promotions and increased sales. These two contests and our partners are
also cross-promoted via our newsletter of 120K+ to increase visibility.
Limited spots are available per season.

Last Year’s Contest Insights
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What We’re Looking for From Sponsors

Merchandise

Branded items such as reusable bags,
mugs, or hats that align with the sponsor’s

brand.

Contest
Format &
Strategy

Special Experiences Packages

Curated items that complement the Glow
experience (e.g., themed gifts, festive kits).

Exclusive access to a sponsor’s featured
attraction (e.g., VIP seating, backstage

tours).

1.Social Media Contests: Drive engagement by encouraging users to like, share, and comment on posts

for a chance to win exclusive experiences or sponsor-related prizes.

2.0n-Site Contests: Create on-site activation points where attendees can enter to win special sponsor
experiences (e.g., VIP passes, exclusive photo ops).

3.Collaborative Email Campaigns: Leverage our extensive email list to promote sponsor-related
contests, offering exclusive prizes to subscribers, driving both awareness and engagement.

4.Cross-Promotion: Partner with sponsors to promote contests across multiple platforms (Instagram,

Facebook, Email), amplifying reach and boosting overall participation.

Together with sponsors, we aim to create high-impact contest strategies that not only boost visibility
for Glow but also enhance sponsor brand activation. The goal is to deliver memorable experiences while

strengthening relationships with our audience.
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Case Study

A Glowing Response to Sponsorship

In 2023, Glow collaborated with sponsors Coca-Cola and Fairlife to
enhance the Christmas Carnival theme, providing an unforgettable event
activation experience for attendees.

Through a campaign of emails and social posts, we built growing
excitement for December 18th event, when Coca-Cola and Fairlife would

be present.

The Results

4 300 Total Attendees

Ceetely
Coca-Cola featured the iconic
Coke Caravan, offering festive

freebies and a free family photo
with Santa.

ta'rlife

Q r

Fairlife, known for high-quality
dairy products, delighted
attendees with complimentary hot
chocolate and lattes.
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Emails
Our Mailing List

Glow Langley has cultivated a highly
engaged email-list audience. Our open

() 5.()(%)

Our Average

rates blow away the industry standards
for event marketing.

For our upcoming sponsored event, we
crafted emails that called attention

to the exciting offers from Coca-Cola
~27%

Industry Average

and Fairlife, while simultaneously
promoting ticket sales with a15%

discount offer.

Emails Sent Emails Opened
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Social Media

Organic Posting

Our organic social media reach is high,
driving significant brand awareness and
fostering a strong sense of community
among our followers.

THE COCA-COLA 0

We rolled out a two-month-long CARAVANISCOMING ()

Tane & free family photo
for the holdays

social media campaign to raise
awareness of the upcoming event.
Using a series of professionally
designed social posts to highlight our
sponsors, we cultivated anticipation
and drove ticket sales.

Total Organic Reach
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Social Media

Boosted Posts

We run targeted ads that filter for
location and specific demographics

%, H

{ @cm'umw

Snack-tacular nights
candy, and mini 60
filed adventure at Glow

awan! Free churtos, cotion
. JONUS tor a favour:

and we’ve significantly extended
our reach over the past 2 years.

Using an ad spend of just $4,850, % ® ReEsNAKK gt
we promoted our sponsored event | ECVER T
to over a half-million people

across Instagram and Facebook.

Total Boosted Reach

Website Feature
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EVENT PARTNERS
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On-site Activation Examples
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Marketing Anchored
In Strategy

Since 2022, Anchor Marketing has been the trusted marketing partner for
Glow, facilitating sponsorships that bring your brand to life in our distinct

setting. They will be your dedicated account manager, working alongside A N C H O R
you to tailor your campaign to resonate with our audience and meet your M ARKETING
brand’s objectives. _,?

Anchor Marketing specializes in strategic marketing, skillfully combining
creativity with precision to help your brand expand its reach and
engagement. They are committed to supporting Glow corporately and its
licensees, ensuring your sponsorship maximizes visibility and strengthens
customer loyalty.

anchormarketing.ca
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Be Part of the Magic!

Contact us today to discuss a
customized sponsorship package
for your brand.




