
Glow Gardens
A Sponsorship Case Study



A Glowing 
Response to 
Sponsorship

With families, couples, and groups eagerly 
looking forward to Glow’s event, year after 
year, it’s a favourite holiday tradition for many. 
Each year, a new theme is introduced to build 
excitement and create a fresh and magical 
experience. With an abundance of photo 
opportunities and unique attractions, attendees 
can create lasting memories together.

In 2023, Glow collaborated with sponsors 
Coca-Cola and Fairlife to enhance the 
Christmas Carnival theme, providing an 
unforgettable experience for attendees on 
December 18th.

Coca-Cola featured the iconic Coke 
Caravan, offering festive freebies and a 

free family photo with Santa.

Fairlife, known for high-quality dairy 
products, delighted attendees with 

complimentary hot chocolate and lattes.



Thousands of Twinkling Lights

Glow’s event in Langley, BC has cultivated a 
highly engaged audience, with a mailing list of 
over 100,000 and an Instagram following of over 
23,000. Our mailing list and social media platforms 
have played an enormous role in creating lasting 
connections with our audience. 

Thousands of Meaningful 
Engagements

For this sponsored event, we collaborated with our 
marketing partner, Anchor Marketing, to leverage our 
communication channels and strategic engagement.

Through a campaign of emails and social posts, we 
built growing excitement for December 18th, when 
Coca-Cola and Fairlife would be present.



Emails

Our Mailing List
Glow Langley has cultivated a highly engaged email-list audience. Our open rates blow away the industry 
standards for event marketing. 

For our upcoming sponsored event, we crafted emails that called attention to the exciting offers from 
Coca-Cola and Fairlife, while simultaneously promoting ticket sales with a 15% discount offer.

Emails Sent Emails Opened

~27%

65.9%

124,099 81,820

Industry Average

Our Average



Social Media

Organic Posting
Our organic social media reach is high, driving significant brand awareness and fostering a strong sense of 
community among our followers.

We rolled out a two-month-long social media campaign to raise awareness of the upcoming event. Using 
a series of professionally designed social posts to highlight our sponsors, we cultivated anticipation and 
drove ticket sales.

Total Organic Reach
23,438

1.13% 1-3% 0.5-1.5%

Our Average
Instagram 
Average

Facebook 
Average

1.22% 1-3% 0.5-1.5%

Our Average
Instagram 
Average

Facebook 
Average

Like Rate

Engagement Rate



Social Media

Audience Overview

Boosted Posts

Demographics of Attendees

We run targeted ads that filter for location and 
specific demographics and we’ve significantly 
extended our reach over the past 2 years. 

Using an ad spend of just $4,850, we promoted our 
sponsored event to over a half-million people across 
Instagram and Facebook. 

Glow Gardens attracts a diverse and engaged audience from across the region. Our demographic insights 
highlight key segments of the population that participate in our events, providing valuable information for 
sponsors to connect meaningfully with their target market.

The following statistics detail this year’s early bird ticket sales and provide a comparison to last year’s overall 
season performance.

Total Boosted Reach
523,662



2024 Early Bird Ticket Sales: 2023 Season 
Sales Results:

Social Media & Newsletter Audience Demographics

• Tickets Sold: 85,080

• Transactions: 65,925

• Average Ticket Value: $19

Instagram & Facebook

Email List

Senior (Age 65+)
425 orders, 630 tickets sold

985 orders, 1,025 tickets sold
Family Bundle (2 Adults + 3 Child/Senior)

1,320 orders, 1,795 tickets sold
Child (Age 4-12)

2,590 orders, 6,210 tickets sold
Adult (Age 13+)

5,310 orders, 9,650 tickets soldTotal

Top Cities

Age & Gender

Age & Gender



Contest Collaboration 
Opportunities

Glow Gardens is constantly exploring new ways to elevate audience engagement and drive brand 
awareness through strategic contesting. Our past contesting efforts have proven successful in 
attracting new followers and creating excitement around our events. Here’s how we envision 
expanding contest collaboration with future sponsors.

These metrics demonstrate the effectiveness of our email marketing in driving contest engagement, showcasing 
a strong performance compared to industry averages.

A Comprehensive Contest Strategy for Increased 
Visibility & Engagement

Audience Demographics: Email Campaign Performance for the Mid-Season Contest:

In 2023, Glow Gardens ran successful contests across Facebook and Instagram, generating significant 
engagement. One of our signature contests, “5 Days of Glow Magic”, features five days of back-to-back 
contesting, with a different prize each day. This contest builds excitement and anticipation, drawing even 
more participation.

Over 10,000 entries generated across Facebook and Instagram.

Additionally, we launched a mid-season contest offering wonderful, glowing prizes to keep the momentum 
going throughout the event. This contest was promoted via email, which yielded impressive results.

Last Year’s Contest Success

• Over 65% Female

• Age: 25 and up

• Audience Size: 50,000 - 
500,000

• Open Rate: 40.4% 

 » Glow’s Average Campaign 
Performance: 37.3%

 » Peers’ Average 
Performance: 27.9%

• Click Rate: 14.1% 

 » Glow’s Average Campaign 
Performance: 3.9%

 » Peers’ Average 
Performance: 3.7%



1. Social Media Contests: Drive engagement by encouraging users to like, share, and comment on posts for a 
chance to win exclusive experiences or sponsor-related prizes.

2. On-Site Contests: Create on-site activation points where attendees can enter to win special sponsor 
experiences (e.g., VIP passes, exclusive photo ops).

3. Collaborative Email Campaigns: Leverage our extensive email list to promote sponsor-related contests, 
offering exclusive prizes to subscribers, driving both awareness and engagement.

4. Cross-Promotion: Partner with sponsors to promote contests across multiple platforms (Instagram, 
Facebook, Email), amplifying reach and boosting overall participation.

Together with sponsors, we aim to create high-impact contest strategies that not only boost visibility for Glow 
but also enhance sponsor brand activation. The goal is to deliver memorable experiences while strengthening 
relationships with our audience.

What We’re Looking for From Sponsors

Contest Format & Strategy

Branded items such as 
reusable bags, mugs, or hats 
that align with the sponsor’s 
brand.

Exclusive access to a 
sponsor’s featured attraction 
(e.g., VIP seating, backstage 
tours).

Curated items that 
complement the Glow 
experience (e.g., themed gifts, 
festive kits).

Merchandise Special Experiences Packages

A Bright Future Together
We love our sponsors. They play a crucial role 
in creating the magical experience that people 
associate with Glow. 

The good mood and great reception from attendees 
was evident with a total attendance of over 4,000 
people for the sponsored event on December 18th.

Coca-cola and Fairlife benefited from the incredible 
impression made on all attendees, the extensive 
organic social posting from the event, and the strong 
community engagement. 

Partnering with Glow provides a unique opportunity 
for brand activation, community connection, and 
lasting positive impact.

Total Attendance4,232


